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NOVEMBER 2018 COMPLIMENTARY

S U S S E X

Chic, upmarket and 
beautifully designed with 
strong editorial content
Welcome to the Prestige media pack, where you will discover how to make 
your advertising work as hard as possible for you. Prestige will delight 
Sussex readers through fi rst-class features about local people and their lives, 
accompanied by exquisite photography. Our readers are loyal, discerning 
people who enjoy the fi ner things in life and who have a large disposable 
income to afford their luxurious lifestyle. We celebrate the most interesting 
homes to covet and the fi nest properties and estates to buy, review the 
best places to eat, sleep and play, and focus on luxurious goods from local 
retailers. We ensure our editorial matches the pursuits of our readers and that 
advertisers always benefi t from being positioned with relevant editorial.

Introduction
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SEPTEMBER 2018 COMPLIMENTARY

S U S S E X

INSPIRING BEDROOM

COMFORT
Brighton Bed Centre helps you find the perfect bed for a grand night’s sleep

Hurstpierpoint’s The Fig Tree

Stepping back in time

DINNER
DELIGHT

GOODWOOD
REVIVAL

A touch of

LUXURY
Incredible New Homes
throughout the county

LET IN
SOME
LIGHT
Stunning Sussex
landscapes

ESSENTIAL A-Z
OF AUTUMN

FASHION

Wildlife
Haven

OCTOBER 2018 COMPLIMENTARY

S U S S E X

Trek along
Berling Gap

✧✥✴✧✥✴

✧✥✴

Spotlight on the beautiful 
Mid Sussex village

SUMMER
BEAUTY

NEW
DINING

KITCHEN
DESIGN

CUCKFIELD

BACK TO
THE ROOTS

Shoreham’s Award 
Winning venue

Meet the Head Chef 
who brings Silo to life

Sussex Kitchen Designs 
share new trends

Perfect collection of 
beauty essentials  

SUSSEX
EVENTS
What’s on this Summer

✧✥✴✧✥✴NEWNEW✧✥✴NEW✧✥✴

DINING
SUSSEX
EVENTS
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PREMIUM PROPERTY
Prestige carries premium property. The property section appears at the front of 
the book, setting the tone for our readers. Premium estate agents can benefi t 
from close working relationships with our Prestige editorial team and provide 
leads through-the-keyhole section. This section drives readership and ensures 
that our complimentary magazine is consumed quickly in the marketplace.
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HOMES, GARDENS
& INTERIORS
Prestige is the defi nitive word on sumptuous homes and interiors. For our
through-the-keyhole features we choose the most palatial homes from across
the region for our readers to take a look inside, guaranteeing that interiors
advertisers’ adverts and sales messages will appear in great company.
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FASHION
Prestige is the place to discover new fashion trends to purchase locally.
In Spring and Autumn we feature our BIG fashion issues. This is the place to
feature top fashion advertisers as our readers buy luxury fashion brands.
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HEALTH & BEAUTY
Featured in every issue, Testing Times reviews new products to market.
Prestige is the place to discover new beauty trends to purchase locally
and top places to indulge in a beauty treatment or two.
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FOOD & DRINK
We carry in-depth reviews of local eateries, so all passionate foodies know
to turn to us fi rst. Advertisers have the opportunity to promote themselves
within our exciting editorial content.
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LEISURE, ARTS
& CULTURE
For Prestige readers, entertaining and being entertained is a must.
We showcase what to see, where to visit and the best hotels to stay.
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MOTORS
From in-depth car reviews to the best places for vehicle repairs, we’ve got
it covered. Whether you’re looking for a sports car to cruise around the
country in, or a luxury family car, you’ll want to get into the driving seat
after reading our features.
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Cuckfield

Ditchling

Steyning

Lindfield

Haywards Heath

Burgess Hill

Hassocks

Worthing

Shoreham
-by-Sea BRIGHTON

DISTRIBUTION AREA

Readership 36,000

We have a unique, unrivalled, highly selective distribution network, delivering 
12,000 monthly copies into a clearly defined marketplace through hand-picked 
outlets. There is no other magazine guaranteed to reach your niche market, 
without wastage. Our distribution strategy is uncomplicated and highly effective 
as all magazines are complimentary. We merchandise in high-footfall outlets to 
the right marketplace.

Circulation  

12,000
Readership  

36,000

Sussex
East and West Sussex

East Sussex
Brighton
Ditchling
Heathfield
Hove
Lewes
Newick
Uckfield
West Chiltington
Wisborough Green
West Sussex
Albourne
Ardingly

Burgess Hill
Broadbridge Heath
Broadwater
Cowfold
Cuckfield
Dragons Green
East Grinstead
Faygate
Ferring
Goddards Green
Goring by Sea
Halland
Handcross

Hassocks
Haywards Heath
Henfield
Hickstead
Horsham
Hurstpierpoint
Lancing 
Lindfield
Lower Beeding
Mannings Heath
Monks Gate
North Chailey
Nuthurst

Patcham
Portslade
Poynings
Pulborough
Rottingdean
Rudgwick
Saltdean
Shoreham 
Staplefield
Steyning
Storrington
Woodmancote
Worthing

+300 hand-picked distribution outlets:

Distribution

Goring

Pulborough

Storrington

Lewes

Henfield

Portslade

Hickstead

Handcross

Cowfold Albourne

Nutbourne

Hurstpierpoint

Goddards Grn

Horsham

Nuthurst

Hove

Mannings Heath

Broadbridge Heath

Broadwater

North Chailey

Poynings

Patcham

Saltdean

Rottingdean

media pack 2019For all advertising enquiries please telephone: 01273 021435



PROMOTIONS  
& SPONSORSHIP
•	 Opportunities for us to create bespoke campaigns which sit 

seamlessly within the Prestige editorial environment

•	 Our team can propose creative concepts involving product placement

Prestige - an overview of opportunities

THEMES & SPECIALS

January: New Year New You

February: Education

March: Weddings and New Reg

April: Interiors

May:  Food and Drink

June: Summer

July: Gardening 

August: Outdoor Living

September: Interiors

October: Weddings

November: Pre Christmas

December: Festive Special 
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Artwork Specification & Production Schedule

ADVERTISEMENT SIZE
Advertisers wishing to provide their own material should supply it on email to your 
representative. Files should be supplied as either EPS or Hi-Res CMYK PDF.

Bleed advertisements must be designed inclusive of 3mm bleed, fonts must be 
embedded or converted to outlines. All images incorporated within the advert should 
be high resolution: 300 dpi.

The publisher reserves the right to reject materials supplied for advertising if the 
quality or content is not satisfactory. 

Advert size Width Height

Full Page (with bleed) 216mm 303mm

Full Page (no bleed) 192mm 280mm

Half Page Portrait 94mm 280mm

Half Page Landscape 192mm 135mm

Quarter Page 94mm 135mm

Eighth Page 94mm 65mm

DPS with bleed 426mm 303mm

ADVERTISEMENT RATES
Advert 
Size/Position

Price per insert
for 1 insert

Price per insert 
for 3-6 inserts

Price per insert
for 7 inserts

Price per insert
for 7+ inserts

Back £825 £660 £595 £625

2/3 £1435 £1150 £1025 £360

DPS £875 £700 £625 £150

Full Page £500 £400 £360 £100

Cover  
Date

Booking  
0adline

Complete Artwork  
& Copy Deadline

Publication
Date

January - 19 10 January 2018 10 January 2018 02 November  2018

December - 19 11 November  2019 13 November  2019 26 November  2019

DEADLINES
Below are the Prestige deadlines. 
Any flexibility requests must be submitted to the publisher.

Cover  
Date

Booking  
Deadline

Complete Artwork  
& Copy Deadline

Publication
Date

January - 19 06 December 2018 10 December 2018 21 December  2018

February - 19 14 January 2019 16 January  2019 29 January  2019

March - 19 11 February 2019 13 February  2019 26 February 2019

April - 19 11 March 2019 14 March 2019 26 March  2019

May - 19 07 April 2019 09 April  2019 26 April  2019

June - 19 10 May 2019 14 May  2019 28 May  2019

July - 19 10 June 2019 12 June  2019 25 June  2019

August - 19 08 July 2019 10 July  2019 23 July  2019

September - 19 16 August 2019 13 August  2019 27 August  2019

October - 19 06 September 2019 10 September  2019 24 September  2019

November - 19 14 October  2019 16 October  2019 29 October  2019
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It’s the month of love, so what better country to take inspiration from than

France? Totally Instagrammable (as Jools Oliver showed us!) The French

Bedroom Company hosts the most exquisite selection of furniture and home

accessories that will add a certain je ne sais quoi to your bedroom.

ny Versailles linen upholstered bed, £1995

JE NE SAIS QUOI

22| Prestige HOMES & INTERIORS

1. Balearic cushion, £34, 2. Trianon 6 arm chandelier, £220, 3. Chateauneuf 2-drawer chest, £455, 4. Amour 2-door mirror-fronted

Armoire, £1,385, 5. Versailles Damask gold seat, £440, 6. Twisted harp side-table, £125 – All available from frenchbedroomcompany.co.uk

1

3

4

2

5

6
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STREAMING FITNESS CLASSES

We’ve all dipped into YouTube and followed a routine

in front of the TV or laptop, but it’s thought that 2018

will be the year of the live-streamed fitness class. No

need to leave the house or worry about a lack of time,

streamed fitness classes work around you, regardless

if your free-time is 5am or midnight.

instructorlive.com could be for you as the site offers

pre-recorded and live streamed classes.

FASTING

Fasting has moved on from the days of the 5:2 diet.

If you really want to boost that metabolism and

make your fasting pay-off, intermittent fasting is

the way forward for 2018 – as long as you don’t

have any underlying health issues that might cause

problems, of course.

Cycling between fasting and non-fasting encourages

weight-loss and works with maintaining a target

weight.

Already favoured with celebs, jamesclear.com

is the site to head to if you want to know more.

WANT TO BE A BOXER?

It’s long-since been known that boxing is

amazing for fitness, but its association with

improving stress levels and confidence is

what will take this sport to a whole new

raft of fitness-seekers in 2018.

Boxing is scientifically proven to reduce

stress levels, improve moods and decrease

anger. “Throwing punches improves negative

psychological markers and enhances

pleasant and relaxed feelings,” according

to byrdie.co.uk

Let’s not forget the physical benefits also.

You only need to look at all of the Victoria’s

Secret models for inspiration as boxing is

their keep-fit workout of choice.

WALKIES!

Whether you’ve got a handbag Yorkshire

Terrier or a Great Dane that needs

hours of walks to stretch those long

legs, walking the dog will be one of

the leading fitness trends in 2018. It’s

thought that walking your dog can

beat the gym hands down by offering

pet owners as much as eight hours of

exercise per week, with Bupa lauding

the benefits of dog walking for both

physical and mental well-being. Read

more about the advantages of walking

the dog at bupa.co.uk

Prestige HEALTH & BEAUTY | 45

2018’s hotte
st fitness tre

nds are any
thing but bo

ring, as Emm
a Stowell-C

orten

finds out, th
ey include

everything
from pooch

es to laptop
sWAYS TO W

ORKOUT

Exercise is boring… let’s face it. Unless you’re training

with a specific end goal in mind, jogging, treadmills and

exercise bikes are hard to keep enjoying – especially if

you’re only doing it ‘because you should’.

Fear not, however as the dawn of 2018 brings with it a host

of exciting new fitness fads that will get you motivated

to achieve those goals – and there’s not a kettle bell or

balance ball in sight.

IT’S PLAYTIME!

Probably the most fun and accessible fitness trend this year

is the predication of the return to play. Running around

playing tag, hanging off climbing frames and throwing and

catching burns crazy amounts of calories and exercises

all sorts of muscles.

Whether it’s a kick around in the park or a spot of

parkour for the more adventurous, this is a fitness routine

that doesn’t rely on opening times, but there are classes

out there that can structure your play. Visit joinrabble.

com for information and classes in your area.

WEARABLE TECH

Ok, so wearable tech isn’t exactly new, but with technology

evolving constantly and designer brands getting in on

the wearable tech market, a fitness tracker could be the

solution to getting you up and more active.

Most fitness trackers can now monitor specific workout

routines and all will buzz your wrist to make sure

you’re getting up and about every hour. Working with

an app, they’re also great for monitoring water intake

and calorie counting.

Why not try the Fitbit Alta HR? It monitors your

heart rate, tracks calorie burn and gauges your exercise

intensity. £169 from harvey-norman.co.uk
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NATURA
L LOOK

Levick Jo
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ex-based

designer
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nning be

spoke ha
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iors.

Founder
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evick cha
ts to Bib
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N
athan Levick started Levick Jorgensen

in 1992, with the company originally

restoring antique furniture.

Nathan’s background in design and cabinet-making,

on top of his furniture restoration experience, led

to Levick Jorgensen developing their own range

of solid, traditionally-made furniture.

They now have an in-house team dedicated to

producing beautiful designs and end product and

a unique studio/workshop/showroom in Uckfield,

East Sussex, that clients are encouraged to visit

and enjoy. The company won The Sussex Business

Awards 2015 Best Manufacturer and also won a

UCC Customer Service Award.

CAN PEOPLE VISIT YOUR WORKSHOP?

Yes. Our showroom, design studio and large

workshop are housed in one building in Uckfield.

The workshop can be accessed via the showroom

and that gives potential and existing clients the

opportunity to see current work in progress and

the care, skill and precision that goes into our

commissions at every stage – from selecting timber

to applying finishes.

AND YOU USE ONLY NATURAL MATERIALS. WHY

IS THAT IMPORTANT TO YOU?

Aside from the ecological and ethical implications,

in my experience natural materials are not only

more beautiful than man-made equivalents, but they

are more durable too. In my opinion there is no

comparison between a man-made quartz worktop,

for example, and a real stone equivalent – in terms

of colour, texture and quality. A chipboard carcass

has a limited life, whereas real wooden cabinets

will last hundreds of years. And a room enhanced

with natural materials makes a greater impact on

the inhabitant visually and in terms of touch and

smell. It becomes a sensory experience.

I L IKE THE ‘ONE PROJECT AT A TIME’ E THOS.

S O F RO M T H E O R I G I N A L I D E A TO T H E OV E N

BEING TURNED ON, ARE YOUR CLIENTS ONLY

DE ALING WITH YOU?

That’s right. I take each client through the entire

process, from initial consultation to signing off

a completed project. By focusing on one project

at a time, I am able to ensure each client gets

our full attention in what is a very involved and

personal process. Having workmen in your home

can feel like an assault and my aim is to ensure

each project is delivered efficiently and with

minimum disturbance. I have my own trusted

team of tradespeople, and in order to coordinate

installations with the highest efficiency, I have

found it essential that we do focus only on the

one job at a time.

HOW INVOLVED ARE YOUR CLIENTS? FROM THE

DESIGN POINT OF VIEW.

That is up to the client. Some have a very clear

idea of what they want and our purpose becomes

making and installing their own vision. Other clients

leave the design of an entire room up to me and

I choose all colours and accessories to be used,

as well as designing and making the furnishings.

Those with extremely busy lifestyles can have

very little input at all, which requires great trust

BY FOCUSING ON

ONE PROJECT AT A

TIME, I AM ABLE TO

ENSURE EACH CLIENT

GETS OUR FULL

ATTENTION IN WHAT IS

A VERY INVOLVED AND

PERSONAL PROCESS

HEALTH

Typography is 2018’shottest home trend. Takingits roots from ever-popularNordic interiors trends,adding typography toyour home is as mucha part of interiors andpattern trends for 2018 asflorals and brights.Here we look at a fewways to add typographyto your home this year.

WRITING ON THE WALL

1 This large letter board in a stylish black
frame is the perfect way to add typography
to your home – but your way! It comes with
386 letters, symbols and numbers and is

sized at 60cm high.

£78, papermash.co.uk

2 Adding a motivational quote to yourstudy or the study of an exam-sittingteen is an excellent way to addtypography subtly. We love this
print which comes framed in solid wood.£42, oakdenedesigns.com
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HEALLA TH

3 Styling typography requires a dash of Scandi
along with lots of cool and contemporary
line and subtle wall colourings. This writing
desk is a complete Nordic style-statement

which is both functional and beautifully designed.
Available in white or off-black, styled as shown here,
it is an outstanding piece suitable for any home.£285, cuckooland.com

5 Perfect for the house-proud Dallas fan,
this “it was all a dream.” contemporarytypography art print from SooUKwill definitely add some Scandi style

to your bedroom. This one doesn’t come
pre-framed, but is a standard size so won’t
be too hard to fit out.

£35, cloudberryliving.co.uk

4 Create a personalised message foryour home with a piece like thisfrom Getting Personal.Made to orderusing vintage playing cards, it’s just
adorably subtle but on trend.

£109, getting personal.co.uk
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To contribute or advertise please contact Tina Daniels
on 01273 021435 or email tina.daniels@theargus.co.uk


